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THIS PRESENTATION IS NOT, AND DOES NOT CONSTITUTE, AN OFFER TO SELL, OR A SOLICITATION OF AN OFFER TO BUY, COMPANY SECURITIES BY ANY PERSON.

NO SECURITIES OF THE COMPANY HAVE BEEN REGISTERED UNDER THE U.S. SECURITIES ACT OF 1933, AS AMENDED, OR APPLICABLE STATE SECURITIES LAWS, NOR HAS THE U.S.
SECURITIES AND EXCHANGE COMMISSION OR ANY STATE REGULATORY AUTHORITY PASSED UPON THE ACCURACY OR ADEQUACY OF THIS PRESENTATION OR ENDORSED THE
MERITS OF AN INVESTMENT IN THE COMPANY. ANY REPRESENTATION TO THE CONTRARY IS UNLAWFUL.

READERS OF THIS PRESENTATION SHOULD NOT CONSTRUE THE CONTENTS OF THIS PRESENTATION AS LEGAL, TAX, INVESTMENT OR OTHER ADVICE. READERS OF THIS
PRESENTATION SHOULD CONSULT THEIR OWN ATTORNEY, BUSINESS ADVISOR AND TAX ADVISOR AS TO LEGAL, BUSINESS, TAX AND RELATED MATTERS CONCERNING AN
INVESTMENT IN THE COMPANY.

EXCEPT AS OTHERWISE INDICATED, THIS PRESENTATION SPEAKS AS OF THE DATE HEREOF. THE PRESENCE OF THIS PRESENTATION ON THE COMPANY’S WEBISTE SHALL NOT, UNDER
ANY CIRCUMSTANCES, CREATE ANY IMPLICATION THAT THERE HAS BEEN NO CHANGE IN THE INFORMATION CONTAINED HEREIN AFTER THE DATE HEREOF.

THIS PRESENTATION INCLUDES CERTAIN STATEMENTS BY THE COMPANY WITH RESPECT TO THE COMPANY'S FUTURE PERFORMANCE. ESTIMATES OF FUTURE PERFORMANCE
REFLECT VARIOUS ASSUMPTIONS MADE BY THE COMPANY WHICH MAY OR MAY NOT PROVE ACCURATE, AS WELL AS THE EXERCISE OF A SUBSTANTIAL DEGREE OF JUDGMENT BY
MANAGEMENT AS TO THE SCOPE AND PRESENTATION OF SUCH INFORMATION. NO REPRESENTATIONS OR WARRANTIES ARE MADE AS TO THE ACCURACY OF SUCH STATEMENTS OR
ESTIMATES OF FUTURE PERFORMANCE. ACTUAL RESULTS ACHIEVED DURING PROJECTION PERIODS MAY DIFFER SUBSTANTIALLY FROM THOSE PROJECTED.

FORWARD-LOOKING STATEMENTS

This Presentation includes forward-looking statements. These forward-looking statements can be identified by the use of forward-looking terminology, including the terms
"projects", "forecasts-, "estimates", "expects", "anticipates", "believes", "plans", "intends", "may", "might", "will", "would", "can", "could", "should" or, in each case, their negative,
or other variations or comparable terminology. These forward-looking statements include all matters that are not historical facts. They appear in a number of places throughout this
Presentation and include statements regarding the Company's intentions, beliefs or current expectations concerning, among other things, its financial position, operating results,
liquidity, prospects, growth, strategies and the industry in which it operates.

By their nature, forward-looking statements involve risks and uncertainties because they relate to events and depend on circumstances that may or may not occur in the future.
Prospective investors are cautioned that forward-looking statements are not guarantees of future performance and that the Company's actual financial position, operating results
and liquidity, and the development of the industry in which it operates, may differ materially from those made in or suggested by the forward-looking statements contained in this
Presentation. The Company cannot assure you that the intentions, beliefs or current expectations upon which its forward-looking statements are based will occur. These forward-
looking statements are subject to risks, uncertainties and assumptions, including those discussed in this Presentation. The Company undertakes no obligation to publicly update or
publicly revise any forward-looking statement, whether as a result of new information, future events otherwise.
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Executive summary

 Voyager was established in November 2020 by Nick Tulloch, former CEO of Chill Brands (Zoetic)

‒ Industry connections established at Zoetic enable Voyager to develop quickly – and at low cost

 Voyager was the first multi-CBD product company to successfully complete a crowdfunding raise in the UK

‒ Almost 5x subscribed

‒ Funds accelerated development of the company, including listing on Aquis in June 2021

 The CBD industry is growing rapidly worldwide 

‒ Consumer acceptance is accelerating

‒ Widening product ranges continue to attract more people to the potential benefits of taking CBD

 Coupled with changing regulations, this creates an exceptional opportunity

‒ Many existing CBD businesses may be unable to adapt to new rules

‒ A professionally run CBD company stands to benefit from the forthcoming developments in the industry

 Voyager operates a triple-revenue model with an extensive product range

‒ Low cost and low capex operations with all cultivation & manufacturing outsourced

‒ Focus on formulation and retail
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Section 1 - Introduction to Voyager
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Who we are – Board of Directors
Financial Summary
Our Strategy 
Multi-Retail Distribution
Voyager Stores
Third Party Stores
Core Product Range
Pet Range 
Ancillary Product Range
Growing the Brand
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Board of Directors

Nick Tulloch, CEO

Nick has advised companies on the UK capital markets for over 20 years, working for several well-known investment banks 
and stockbrokers, including Schroders, Cazenove, Arbuthnot, Cenkos and Cantor Fitzgerald. In 2019 he became Finance 
Director and then subsequently CEO of Zoetic International plc (now Chill brands) transforming the company from its oil and 
gas roots to become the first vertically integrated CBD company to be listed in London.  Nick began his career as a solicitor
with Gouldens and he holds a master's degree in law from Oxford University. Nick stood for parliament in 2017 and 2021.
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Jill Overland, Non-Executive Director

Jill has over 25 years of experience working in senior finance roles. She is currently responsible for finance and corporate 
services at Cuadrilla Resources Limited.  Prior to joining Cuadrilla, Jill was the head of finance for BHP Petroleum’s UK and
Algeria business unit.  She also worked for the company in a number of finance roles in the UK and Australia including 
leading Petroleum’s Global Sarbanes Oxley Compliance program.  Jill was educated in Australia obtaining a Bachelor of 
Business (Accounting/Computing) from Swinburne University of Technology and is qualified as an Australian CPA.

Eric Boyle, Non-Executive Chairman

Eric has over 30 years’ experience in stockbroking, fund management and investment banking and was a partner of Smith & 
Williamson Investment Management LLP. During his career, Eric co-founded two London-listed companies, SR Pharma plc, 
where he was Chairman until 2004, and Highlands Natural Resources plc (now Chill Brands) in 2015. With the experience 
gained in studying a diversity of stock markets he has held directorships in three London-listed closed-end funds, including 
Atlantis Japan Growth Fund Limited where he was a director from 2000-2016. During his career he has raised new capital 
for several groups launching in both developed and emerging markets.

Nikki Cooper, Non-Executive Director

Having gained corporate and financial experience as general counsel to an AIM listed company and in a corporate finance 
team at an investment bank, Nikki created a supplements brand gaining entrance into major retailers including Boots, 
Holland and Barrett, Selfridges, Ocado and presented products on QVC.   Nikki is a qualified solicitor and an Associate 
Member of the UK Institute of Chartered Secretaries and Administrators currently supporting companies on corporate 
transactions.
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Summary financials
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£65,000 sales to 30 September 2021

£1.8 million cash (equivalent to 19.5 pence per share)

£80,000 inventory (equivalent to 0.9 pence per share)

£2 million market capitalisation (at 22 pence per share)

£50,000 of monthly overheads

Unaudited financial information as at 30 September 2021
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Strategy
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• Sales through 
VoyagerCBD.com and over 20 
other websites

• Highest margin outlet
• Website recently relaunched 

to correspond with new 
products being released

• Over 80 third party stores 
stock Voyager products

• CLF, one of the UK’s 
largest distributors to 
health stores, will stock 
Voyager from January

• Supported by in-house 
sales team

• St Andrews opened in July, 
Edinburgh in October and 
Dundee is expected to open 
this month

• Stores carry entire range 
plus some exclusive lines 
and guest brands

Online Distribution Own Stores
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The importance of a multi-retail distribution strategy

 Despite widespread reports of online sales growing rapidly 
worldwide, CBD users are still more likely to choose to purchase 
from a physical store

‒ There could be many reasons for this: seeking information 
from a sales adviser, distrust of online alternatives for a 
product that is very personal or the ability to see/try the 
product first
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Voyager stores
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 Own stores build brand credibility as well as opening up a 
new distribution channel

 Initial stores deliberately sited within one hour of head office

 Business rates holiday in Scotland until April 2022

 Voyager has been awarded 10 placements in the UK Kickstart 
scheme and is also approved for employment support 
schemes in Perthshire, Fife and Edinburgh

Perth

Dundee

St Andrews

Edinburgh
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Voyager distribution
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 Over 80 third party stores now stock Voyager products

 Significant accounts include Harbro, WCF, Glendoick, Loch 
Leven’s Larder and Napiers

 Initial sales efforts concentrated in central/northern Scotland 
but accounts are now being added nationwide

 CLF will distribute Voyager products from January 2022
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Core product range
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CBD edibles
CBD oils (3 flavours, 3 strengths),

Gummies, Mints,
Soft gels

All suitable for vegans
Made in USA

Skin, bath & body
Handmade bath and shaving products with no 

artificial additives – Made in Scotland
Targeted skincare range (blemishes, eczema, 

psoriasis) – Made in England 

Muscles & Joints
Sports range comprises:

Rosemary & Mint muscle salve
Camphor & Menthol cooling cream

Made in USA
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Voyager Pets

12

Hemp seed oil 
formulations

Best seller: organic hemp 
seed oil for pets

Paw & Nose balm

Hemp shampoo

Odour neutralising spritz

Hemp products

Collars and Leads (4 
colours and 3 collar sizes) 
– includes Voyager logo

Hemp dog toys (7 types)

 Launched at inception, Voyager’s pet 
range is the company’s best seller 
(measured by unit sales)

 Formulated with hemp seed oil in line 
with UK regulations (CBD can only be 
administered to pets with a 
prescription)

 Grey packaging but otherwise matched 
branding

 New VoyagerPets.co.uk landing page 
designed to enable Facebook / 
Instagram marketing (CBD adverts are 
prohibited on these sites)
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Ancillary products
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 Ancillary hemp product range, 
available in stores and online, includes

‒ Yoga mats

‒ Face cloths

‒ Make up remover pads

‒ Notebooks

 Other complementary products

‒ Scented soy wax candles

‒ Bamboo shaving brush & toothbrush

‒ Bamboo straws
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Growing the Voyager brand
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Social media
Regular updates on Instagram, Facebook, LinkedIn, TikTok and 
Twitter.  Keeps content current and customers engaged.

Trade fairs
Attendance at events relating to the CBD, organic products, pets, 
health & wellness and beauty industries.

Conferences
Attendance and speaking at cannabis trade conferences raises the 
profile of our brand.

Targeted email campaigns – highlighting products to boost 
customer awareness and demand.

Website – regular updates, particularly publishing our blog, keeps 
the content current.

Third party distribution - ongoing process to increase availability of 
Voyager products on other websites and stores.
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Section 2 - Commentary on the CBD market
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What does CBD do?
Profiles of CBD Users
Global CBD Market Growth
Challenges for the CBD Industry 
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What does CBD do?
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 CBD binds with our bodies’ 
endocannabinoid receptors

 This is turn signals our 
endocannabinoid system (ECS) to 
take action

 The ECS plays a role in regulating a 
range of functions and processes

 CBD is the best known of over 100 
cannabinoids found in the hemp or 
cannabis plant

 Unlike its cousin, THC, CBD 
produces no psychoactive effects 
and is 100% legal

 Hemp has been used to improve 
health & wellness since ancient 
Egyptian times



Confidential

Profiling CBD users

 Pain, anxiety and stress management account for around 90% of reasons for regular use of CBD

‒ However, as awareness grows of CBD’s many other benefits, we expect other reasons to grow in popularity

‒ This is borne out by the increasing range of CBD products available
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Global CBD market growth
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Source: Brightfield, Statista

 Significant growth is also expected with a 51% compound annual growth rate worldwide between 
2021 and 2030 (Quince Market Insights)

 Importantly that growth is now well spread – Technavio estimated that 80% of growth in 2018 came 
from the Americas but last year attributed only 37% of growth to that region

‒ America may lead the way but the rest of the world is catching up

 US growth data is more readily 
available than European data

 Like many in the CBD industry, 
Voyager uses US data to assess the 
likely direction of the UK and 
European markets

 At almost $16 billion by 2026, the 
US CBD market is forecast to nearly 
quadruple in size in seven years

 US hemp farmland tripled in 2018
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Challenges for the CBD industry
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• Association with marijuana 
dominates many decisions

• Poor quality products that 
“don’t work” adds to 
scepticism – is CBD a scam?

• No clear standard in 
labelling

• Many retailers remain 
untrained in differing 
products

• Stock Exchanges and other 
investment platforms 
remain cautious

• Over-hyped and unrealistic 
business plans creates 
investor doubts

• Different and changing 
regulations around the 
world

• Inconsistent enforcement 
by authorities

Regulations
Investor 

Attitudes

Consumer 
Distrust

Information
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Section 3 - Summary and Conclusions
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Voyager mid-term
report card

Summary share
capital
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Voyager mid-term report card
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Objective Complete In Progress Outstanding

Diversified business plan
✓✓

Extensive product range
✓✓

Full compliance with regulations
✓✓

Repeat orders from customers
✓✓

Brand recognition
✓

Low cost business model
✓✓

Experienced team assembled
✓✓

Growing customer base
✓

Growing revenue
✓

Corporate governance
✓✓

Shareholder liquidity
✓
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Summary share capital
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 Voyager has only one class of shares in issue and is debt-free 

 Staff share option scheme requires 70p target share price before vesting

Nick Tulloch
9%

Eric Boyle
3%

Founder 
shareholders

29%

Seedrs 
crowdfunding

31%

Greencare Capital
3%

Pre-IPO investors
18%

IPO
7%


